Media-Crossed Lovers: 3Xfbraah & L T? Shakespeare

AR W F

A FY 2 DFEREE O T Shakespeare D5 BB ENIEL 2o T
WBEWVWDHDNTV5S, A-level DREER TN EL BAEROESIIWILTBY,
Shakespeare Z FALX I LD LRVEDWMA TW5E, 29 L72X¥EHER, -
Shakespeare B MLz B B2 HICT 52 & 3% v, 12—FT, Bl
TiERe v b ULA-BEZE L7 A & —2%%k 4 & Shakespeare fEfICHIE LT
BEZHEL, % OB S 7z Shakespeare fEfiAS DVD THFE &
TV 5, AH5IE Shakespeare 2 Rmib S, Vbl [3{biEm] & LCimd@L
TWBEEDEAZ AL, TOBERCHLA4 X)) 2AOLBHK & Dl#E L2 Z
LT LRATH 5,

1. EMA1t&h 3 Shakespeare

% 9" Shakespeare DYEmASy a —E VAR W) EEOFCTHBILEILTY
L FEREIM L TH72ve  “A golden age for British Theatre” [4%Y
AEREE], BBCOWREORBLE LT KB THEY, ZOSHER,
BN EICERARICKELENRS 2000FE0 Uy Fr2RHA L DN,
The Society of London Theatre (SOL'T) @3RI X iE, 2005 £ LISE,

1) Rebecca Jones, “A Golden age for British theatre?” BBC News 2 January
2010.<http://news.bbc.co.uk/go/pr/fr/-[today/hi/today/newsid 8428000/
8428196.stm>. ZDFIFDORM LICIE “A golden age for British Theatre?” &
BEFPMFTONTV S, SHRRICREDN, MFDOBBORITIZAR VI —
RED S OTIRFIH CTHEBREZBNAOLN TR EZALH D, T/ 20124FE0F) ¥
Yy 7 BBICHIBELZEDLNR, 5% BBE~OBBESHRILET O v, &l
DFREIAZEHL NI DI TH 5,
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B RFIFEIIZE

2y RSO AGERIEINO—® 2280, 58RI CERASGERD
ESF R R LT, 2009 4E1213 1,400 HALLE (14,257,922 A) ([2E L7z,
(797 18K
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2009 40 VAT #8 L COEE~DOEB#IL 75,177,869 & >~ F (HAMT 80
BEMUE) 127 %2, London OFFFIZHT 5 ZF OFFERIFEIL 2005 2405 2008
EETOAERTISOBAEY Fitks e, SOLTOAERIHEEELTWAY,

SOLT ®LAR—MIINE, COFFALZETRBEORELERICR Ty
D, I2—VHINTERELAIL=1F - FTLABEWS, (597 28E)

5572, AbL—b - -TL1OBEEH
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Source: Adapted from The Society of London Theatre Box Office Data
Report 2009

2) The Society of London Theatre Box Office Data Report 2009, iv.
3) The Report of the Society of London Theatre 2008, 1.
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Media-Crossed Lovers: XL & LT Shakespeare

SOLTUZET %5 50HF ) OBISO S bEBEHETRAUEI 2 —Vh ik
HEDLT 60% DEEZLHDOTWS, L L 2009 4EICIFFHELTR L —
b TV OBERBEEI 360 AR L, BIELT26% 272, 2009 4
DB O HiEEE (performance DFD) 1 5% LA TW RO, BHEH)
BRI 26% W2 TWb, f&H, HEIC X 2 IE8I3RER T 35% OiILE /-
I THbo

79 L7z 2009 £ OBEBIFROBERDO—D% SOLT KDL HI12E 52T
W5, “The big driver behind the business in 2009 was plays, often fea-
turing major name actors.”? VbW [X % — |, MEEOEHNEENTE
L2 EBREGZERE VD DT, 2009 EICBEHEDE D oT:, AV —
EERIELTUY s ark LTCSOLT BROLDEHITTW5E,

® Derek Jacobi 2 i L7z Twelfth Night,

Judi Dench »$H4i& U 72 Madame De Sade

Jude Law 254 L7z Hamlet .

TIan McKellen & Patrick Stewart 25Hi& U7z Waiting for Godot
Kiera Knightly 3Hi# L7z The Misanthorope

Shakespeare BIICA ¥ —fFEVERH LT, YA b - TV FOFEEIIR S L
W) BRI L T 2009 FICRRI R I L TER V. §TIC 2007 412 The
Guardian DBIFFZR Michael Billington 13 Z DA% “The great Shakespeare
revival” EIEATWAEY . Ty ZNZA 7 —LIREN LKL v FBLE IS 2
F—=72bB Y 2 X b - TV FO#EAR T Shakespeare BB L, #NE TR
(R DLP ol N2 B BIE L L THUAAT, Patrick Stewart ® Mac-
beth, Ewan McGregor ® lago, Tan McKellen ® Lear {&, Star Wars, Star
Trek, X-Men 72 & SF BLE D R ¥ — ® Shakespeare Bl~D EiETH o 72,

1970 £ LK The Guardian DBIF % #HYS Y 5, whiZIAMRICES %8
XK Billington ¥, 29 LABZ %L L AFERICEHEL T\ 5%, Shakespeare
BITREABIERLEAY —THHI EDBTDENNESENDE, BIRITEN
72HEBE DS Shakespeare (HkA, 2 CRIER SHHBEOF BV ERL 2%

4) The Society of London Theatre Box Office Data Report 2009, iv.
5) Michael Billington, “The great Shakespeare revival.” The Guardian 6 Dec.
2007. <http://www.guardian.co.uk/film/2007/dec/06/theatre.shakespeare>.

— 49 —



WK SR

RV EWIHREH > TV DDELD Shakespeare 257" — A2 7% 5 DL FEHE
7% 2 7289 @2 Billington DT IO F TH %,

2008 FE DB DS 2009 FEI2HFTik BBC D AR N7 < Doctor Who @
David Tennant £ U %7 » ¥ - €L 7 Jude Law DZAMENZ N Hamlet
L, A¥—® Hamlet B & L TR & 2a5EIC% o726 Royal Shakespeare
Company 230 ¥ K2+ 5 ¥ A7 7 — L7 David Tennant ® Hamlet 57
M idFFEA 5 3 BE TR ) YN kv 9. Billinton 1 2 @ Hamlet DEIFFT
Z 9 LBl %18 LT “star-crazy culture” &\ 9 EBRZ o T\ 59,

Barbara Hodgdon (% Z ORUE# % 54T L, “Shakespearean stars” D%
BRIBHELTWAD,, BREREIZ—mIEVv T/ Shakespearean star DAL
ERbHY, 2R —OFEEIHEERN 2 UEZOHTREHBEONRE LD
IBBICEDSTVB LWV, A —IFiHE], BE, FLELWIRXTAT
DERZBBITHBERA N AL %FDT 7 ¥ YV —Th Y, Shakespeare i&
HEE WM THEEO—FICHARA TN TS, Hodgdon IZ LU, 2O “star-
crazy culture” % %83 % Shakespeare fEfEIX lan McKellen Tdh %o Lord
of the Rings, X-Men \ZFiEL, I VTV VHBOT =y TR—VEBLTH
CHERL 2B %2 LTWw5B McKellen %, Hodgdon ld#ifi e —< DA E
2% %5 2 “postmodern showbiz Roscius” &FFATW5SY,

e, BE, A I -3y MREZBA - F—N=FTBA7T4 T EBLTE
B 08B/ 00 X%y 2 MeKellen Th 2, BROFV SV - 727 /1
V- ZBE L HEL WS T u T B REABKRTH o 7HBENIC D ERNELE b 72
5 LIEHTWAS, W.B. Worthen 2 F Y % )V - 1V F v —HNE B LIESR
Shakespeare BfFICELZ D72 6T ORUETHL L LT, SEIVDODODH LD
AL A LT 59, Worthen 29I EH L7-DI3BLE O DVDAbZ@ L T
Shakespeare DYEMEZBEVPEELTWEHTH 5. B L9 21 (public)
2 OBRER (local) ZIFHT € L & Tz Shakespeare 23 L, DVD &t w

6) Theatre Record. vol. 28, 954

7) Barbara Hodgdon, “Shakespearean stars: stagings of desire.” Shakespeare
and Popular Culture. Ed. Robert Shaughnessy. Cambridge: CUP, 2007.

8) Ibid., 63.

9) W.B. Worthen, “Performing Shakespeare in digital culture”. Shakespeare
and Popular Culture. Ed. Robert Shaughnessy. Cambridge: CUP, 2007.
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Media-Crossed Lovers: b fh & L T® Shakespeare

3 4K Shakespeare Bl 87 + —< ¥ 2% — AN THETE % (private) b D
Bz T2 FFEREIARBVRLBETE, LT 4 ¥ a Y IT&EE
THWTWS DVD iE, #5& (stage) & 0 B (book, text) DFIZP T
%% Worthen it & 525, DVD &) 3y r— V12 % 172 Shakespeare
BEFREOHIZAD 2 ATWAS, Shakespeare DAL (commodification)
L #ifEAL (dissemination) 2SR & TW5 &\ ) D) Worthen DIRRTH 5,

2. Shakespeare ={EDMEE _

Z O Shakespeare DHAEILIL 2010 EDOME Y — ¥ ¥V - F v hT—F Lw
IFLVEAEBL CEOICH LB E BB Twb, v 1y 5 —%fio
Thif Shakespeare DY F & A{LDEEE% L7z Royal Shakespeare Com-
pany @ Such Tweet Sorvow 72,

CNIERSCOTUY s v aryTRdAHY, BHEFMOTIIN - AT
v EIVESH Mudlark & ORFEEHETH Y, 7L YR Channel 4 DF ¥ ¥ )V
HHDOZET7 7 F4HP P OLEBEERBTVD, AT 4 THENAOLEETH 5,
(X1 &8)

RSC
Roxana Silbert
(Director)

Mudlark

Tim Wright
Bethan Marlow

(Writers)

Channel 4
4iP
(Fund)

1. Such Tweet Sorrow (2010) OEEFIEE

COEBNLTOUY Y Y a v THEHEE 2D twitter £V 9 X T4 THRKE
ROBRTOFZ A PEWIEEE, BEBRERLZLE, ZZTELT
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R F IR 2L

BIZWRAL VB 0H B, —Did twitter IZ &L o> THWIRILENZF 7 X I
%72 “Shakespeare” & W I ERDEGEZ BT LATE B0 L VI BIE, D
ovtom%%@éwum%kwvxT47#A& TYE VBB L ED
RO &) Zh L) BB,

Shakespeare DEi % twitter ZFJH L CEEET L WIHIDIF, 2D RSC
DEAHND T T LV BI4E 2009 4E IR & Wiz Twitterature: The World's
Greatest Books Retold through Twitter (337 TRKED 1 SFEDFEENT A
TO01ED, VbW LHRDOAELFEE, BRK20BEOY A - TEXHEL
bDTH D, 72k 2 1E Shakespeare O Macbeth I TN LD % D5 X |
KEEEINTV A,

@Big MAC
Battle went well! Cut mothafuckas from the nave to the chops! Nei-
ther bade farewell nor shook hands. WORD UP! REPRESENT!1®

BETHRE [7427vav] R [X%] 0oa—F—Tidhl [2—%E7 ]
DEMGEEND Y a— 7 BD LX) LR, HEIRBG AW STHROEH
Z, VA v —PREOERSIETNTF L IITH, BEOHENY a— 4

w‘; Eﬂ%%f:“;

W% &, RSC D Such Tweet Sorrow DEWIZKRE UDHIZELN
TWwho, RSC OEMEE Michael Boyd I3 [Shakespeare % A4 (23T 5
Z&, BELRERZESTSZEFEMNL, WHEEFHIIEAICE o TERBTIX
T\ TOTVYNEME Mo T2 EETHRE 2B I global theatre DEIZIZT
JXATESL] LEEoTWAI,

CDEHIAML—M2BEE) o TH T o772 RSC DM, 20104 4
H10B255R 12 BET5EM, BEED 1 BT 1:EMCH 25— R
THEFTL720 6 NOREDY A v % —%ELT, Romeo and Juliet % ~<— AT

10) Alexander Aciman and Emmett Rensin, Twetterature: The World’s Great-
est Books Retold through Twitter. London: Penguin, 2009, 12.

11) “Modern take for Shakespeare play Romeo and Juliet.” BBC News 12 April
2010. <http://news.bbc.co.uk/2/hi/8615432 . stm>
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Media-Crossed Lovers: 3Xftfm & L C? Shakespeare

LT 84807 45—V A% BT, TCPLRNICER IS
EBOE B LOERT HREREOERD, v M 2B U THRPICERF S
N7z 5 DITEIZ BT % DIt audiences Tt 7% € followers 72,

Z 2T Shakespeare L9 [1EF | WREEIBEIN TS, 6 ADEY;
N 140 L2 E WS B S M2 XFHT, “OMG” (=Oh, my God) % “defo”
(=definitely) &\ o7zt vy MEROKEL L VIO Ay -V EEET B
ZORWITIETAD “writers” 25225, T ORENIEDAPH D LTI
BhEVHRERBZCREESNRTWS, Writer TlEHHH 77 A Mig—EP
TV, TOREOFTHELBIX, BHIZIZNDO AW followers & DHED
2NEYVEL, AvE—VERELETS. I THDNLFFEIE Shakespeare
DOEFWN L EEEIT—R U TERY,

Juliet DFELEFIZ 4 A 23 HiZA&bETHY, #A/Y—F 4 T Romeo & H
£ ETHRBN, 16FOBEREHBANCL2ARIL, Z0EERZ T HEWN
HEXETHE D, “Gna go to bed but...Iv been thinking about like
... Turning 16 and like ... Getting a bf and ... You know... ‘Doing
it’ ... Advice anyone? X” (b ) EL M- TdHNINEZ Lo o T
16 BoTI el F=A T LY FAETEDLPR LD FNITIELT
LETBIEED. PRBT ENL AL L) 720, Ledihe) EVoBFT
H5o

Shakespeare D2 S 3] #WLE5, €oOMEEL [FAZE] (Bar-
dolatry) OBIEZ, dH 5 AZOBIEEBIH 5 2 KFEDE S EAto 72,
The Guardian AN L HE Charlotte Higgins %, “A plague on the
Twitter Romeo and Juliet” £ ¥ 570 7REBICBVWT, 29 LAAFI
FAEDF (poetry) LIXERT, THOLWEENIZAANNVELIFTLAE
% BN E NS (“constant stream of misspelt inanity”) &ML Z&F
3LTWDIY, |

TREFMICATAS L, TOBRBHEEORIIR W LENI/NS Y
ENVA v —THARACHHLTCWAHEHEbH S, 72& 21d Friar Laurence

12) Charlotte Higgins, “A plague on the Twitter Romeo and Juliet.” 27 April
2010.
<http://www.guardian.co.uk/culture/2010/apr/27 [romeo-juliet-twitter-rsc>
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BB RFIEEH

WXH7b NIDODEPL &N, T twitter Bl TIX Laurence Friar & 5 &H
T, LBY5EE L% [BOH] THRSE, VRS VERHBRE2ESD
EFTBAT DA —F—L LTHEENT VD, LI VFELIRIN—T
EFETCTCWABELRE, TNV VR TrFREVTIINT v TZTOs
FELE FRT 20 v E—RHOHER,

BRLLOREHEMETHSI L L, BPNEBSTRTHEESTRTE
HICH %, BAFLOAWERIZEE R Friar Laurence 2> 5% V723 O
7o ZOBEDPRZ G WIEFAD E ) NWREE % BRI 728 5 72012 Shakespeare
DT I A PPELONTEEGHHS, 2Oy E—EHua~vrF 14X Lau-
rence Dff ) SfkIk, MOEZLBICHBRICO~YY T4 v 72D, 165
DRFEHAEL KERFROF ¥ v 7+ 4 ¥~ % BT HEL kOO T 72
Laurence 3EZ I ICTFTRD L S 228,

@LaurenceFriar
A lover may bestride the gossamers that idles in the wanton summer

air, And yet not fall. Love beyond yourselves. I now pronounce you.

Z N Romeo & Juliet D5 % FHICFFI& L X 9 &9 5 Friar Laurence
DTROBFZ FTHEIZL TS,

FRIAR LAURENCE
Here comes the Lady. O, so light a foot
Wil ne’er wear out the everlasting flint.
A lover may bestride the gossamers
That idles in the wanton summer air,
And yet not fall, so light is vanity.
(Romeo and Juliet, 2.5.16-30)19

Z D Such Tweet Sorrow T Laurence Friar 24 L CTw22%#1x, 2008
0 RSC ® Romeo and Juliet IZ¥f% THIE LTV 72, 2072052 @ Lau-

13) 72 A+, 5IBATHIE The Norton Shakespeare 2% 5,
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Media-Crossed Lovers: AL & L C® Shakespeare

rence D7 4 — b 2%, Shakespeare DEV/ZEDOHAF % b oL dL{RERLT
W7z, Shakespeare DFFDEIDIZS Laurence DD ER &%, EPEEFET
LeRBVA v F =) A7, TORTIEZ ZRFRE L THEDICFEVTY
Bo 1elZ— AU VT4V AMIBRoTVEIHEDH T = « F—F—DHTIM
REORNEEELHY XD [258°&] OFICEITENE, BELOIL
FPEBLLZVEADY, BERETLCEHOESHELICZ->TLE) L)
Romeo and Juliet \CNTEL Tz 7 A 0 =—2%, T Such Tweet Sorrow T
1¥ Shakespeare DFMEFELFFATAL I LICL o TEIAIN TV A,

Tk D h TOZEEHY 4 — b L7z Shakespeare b, LD LTIV 5
#, ZN T Shakespeare ZFHAIEANL LI, €M% Macbeth 2 Hamlet
REDFHATERHIDT CHRT S, bLDLDT I/ AMPBREINTHEHE
CZ, FRENKRS TWDH EZANHICE, Zhbd [1E#] 13 Shakespeare
TlERWD, oo [{ef] % “Shakespeare” LW BELE[HE LS
BILEBANT 4=V AEWVWIAF T —ICANBIERTELES), LF
N—ZDEARTH Y 72555, Shakespeare DE V2 & N5 text b,
T EZDORBEEZFFIHT S Z & T, Shakespeare I20V T DL HIEHFHF
ST 5o

HIPEZTHFEL I LPTE, followers bBMTE BB FHBENY £ v
¥ —DFH7Z, vz v I R—=TVR YouTube ilH Y V7 LT, 77 A (UF), -
B, BiM, EEZEPEEEDLIN, F v M ETEREIZIAS> TV YAy
¥ —T, HE(LE N7z Shakespeare XB b FHE I NI ZOFKICZ ZZ DR
HOREH B, T7AMNLFHE, AT—VEBRL VO BEOZEREL
e B%5, TH—%— LRI LBMHEELEL T, Shakespeare DFE
EALDREA DL SN T WS,

Z DA Such Tweet Sorvow i RSC D FEERRD Romeo and Juliet DE
fr& ) bR > Tz, Michael Boyd @ [ 7Y ¥ Vi % {8 5 T Shake-
speare L BIRDOHHLZED L] LWVIHIBTEPS, YA v I —2ffio B % H
BID Romeo and Juliet ~DWFIKIZL L) LT 5EF LOBNEZHANS
ZEERES

PERS, 17229 LIcEBNGEREAL S ) ZTERL, HLVAT4T
EEoTHLWRELZEDOBELER T 5 ERBML L Z121dH b, Sci-Fi
star DBEHT S LSRRI Ny =P332 DVD &Rk, KEHSDO
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VYN S

{LREah & LT Shakespeare OF 72 2 BmflifE & E Y 723 720 OB ARH & L
TEED Such Tweet Sorrow # L HZ 5T ENTE S,

- Shakespeare D& 72 53, Bl L) REERIL, MoBKE EET252 L
CkoT, HrzfEREZETL) L LTWA, BRD X ) ICZ SHEDEERIZ
NY Yy FREORAY —RT7LE - FSYDARBEBGESECHEEIELCE
720 %512 DVD % webpage 2 &, SHWEAFA T L/ UATHI LT, M
THEZMIZL TS, ZOEEMR LI, Such Tweet Sorvow &) £H X
MEDTONEEAL) V=X 2y VT —=F V7 - =Y 2D twitter
EVIHFLVBATATEDIUR - A —N—F5Z L TROBEHOTHEMEL £
ZWEHEAI) ETRRIEDBZVEV AR - 4 ¥ R, AR, SHEOROKREK
HEET DL DTEEVD HELRDD, BdO, —RNLHETIBE R
bD, ) LAESHEIEPIERORRIULDFO EFLETHo T2, T—
Oy NEERBEBEFIREOBER I s TEROEANEEL EIFORT W
Shakespeare 7%, BFERZE ELTHRRIIMOPIZHUIETIHIRS L
HELTWA, '

Lyn Gardner & “Theatre: wake up to the digital age!” L 3 % 5H T,
FIZNVEMCEDERBREAIRETCHLDICHEHL LT, FHERIZOE
BISHIET 2 DHFENTVE LBEELTWEY, TTEHLWAT S T %o
7oA A L LTIt Such Tweet Sorvow YA D, Theatre Sandbox & 9
pervasive media technologies (74 ¥ L ALY ¥ ¥ A CTHIFEEMOH IR
EBTHTVIN Ty uY—) RIERHLH LVEBESOERE IRT 5
TRV PBAFYVATEBT o TWEEV I,

SOLT OFAEIIC LN, HERD LS LRIFERLETIE R {, Facebook %
Twitter % blog 2SBI#F 7 v b ORFEERITENID 5, AENRL oz
AD 65% D) = X+ AFA T OERZTr v MEADSZIC Lz EEL
TWaho ZZBFRVEROMERCE TV DL ERE D, boki—Y
FUVBREPOSBOBEE Y[ v ¥ —TOERE, FSARFHOOILLT
RSB EVIBEDMTETHS L7, 19HEOBBIO X ) ICH T 72

14) Lyn Gardner, ““Theatre: wake up to the digital age!” 18 April 2010.
<http://www.guardian.co.uk/stage/theatreblog/2010/apr/18/theatre-digital-
twitter-facebook-social-media>



Media-Crossed Lovers: XL i & LT ? Shakespeare

DETHEZEFTELT AL - LY FOBIED, HLWAFA T LEHT 2
BRE2Az200Hh 5,

3. Cool Britannia & Shakespeare
AFALTRIUA - F=N=FT 52 LIZLoTNEREDH TS, wbiT
Shakespeare DRI flifEZ 31T 5 & v ) ML, CBICRFEMELZ RETEw
9 1990 FERBEPLUBED A F) ADOALBOE L BB LTV 5, 1997 E0 5D
Blair Bi#id Thatcher BROSULFHEOKIRHIRZ REL, 10 F£8TXLF
HE 85% WinS ¥/, BEETO%4H% Department of National Heritage
5 Department of Culture, Media and Sport ¥ Z#ZHE L, Cool Britan-
nia EIFEN S L) BEBEA LWIULEREBETEHZEANE [ A -V O K- /2,
Blair BUlg T3UEH Y4 KE 72 - 72 Chris Smith (3352 Creative Britain (1998)
TEZOBSRE o TVh, T THRVBELEHASN TV EHHNZoH 519,
“Cultural democracy” & “economic value” L\ 95 ZODEETH 5,
“Cultural democracy” &9 ¥ T Smith 2¥EX$ % DiZ, high culture
& popular culture DR 5% L L, #ITTH 77 AWML T Shi-3fb
AT B2 ) L7, Smith #F cultural democracy DEHIE LCFI& &
WIZH L TWwa ¥ Y — Fii, Blair ’EHEICT v 2 7V — 7 Oasis %
&, TOHHBRITIE National Theatre T Richard Eyre i ® King Lear %
R722872, WESPEMT XLBHTREDAITINE, Bty Avte—Y
ZlE->& D LTWwWhb, John Galliano ®7 7 v ¥ 3 ¥ % Richard Curtis OB
[ 3 Shakespeare b 4 ¥ AFD 7 —ViXibe LTALZR UFEFRLICERS
bl N Y Al
2008-09 4 Gregory Doran {EH D RSC @ Hamlet DZF1EdSNF D,
¥ 312, ZD cultural democracy EWVWIHIBEEF BB L TR EELR AT E
WCTEDB, TOTUF v a  yORFEDIZL A LD, [Do Who DERE Star
Trek D ¥ — FRAED Hamlet THRETZ] LI T EICERL TV,

By some extraordinary quirk in the space-time continuum, two of

our most famous intergalactic travelers have simultaneously landed

15) Chris Smith, Creative Britain. London: Faber and Faber,1998.
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B R EENF
on Planet Hamlet. (Daily Telegraph, 6 August 2008)

So in this clash of space traveler the score is Dr Who nil, Star Trek’s
Captain Jean-Luc Picard 1. (Daily Mail, 6 August 2008)

It’s this year’s most hotly anticipated theatrical event. So, how does
my good Time Lord Hamlet? Well, God-a-mercy. Very well indeed.
(Sunday Times, 10 August 2008)

INSOBFRICRZAIE L2 WAORIZIET VED SF FJ7< L&D Shake-
speare DB LAY v 70T 5 ENORBEOLVEASED D3I AR 5o

& 512 Smith DEHETHRVELBERH SN TV LD, XLDORD economic
value TH 5o Lk industry TH Y, B EABT, Lo TER—K
& 72 o T creative industry DEEZHELEDHRL &) EFESF RS TW
5o

Smith 2¥EZIZH > TW5b “creative” &) BEIZIE, T TICHHEH
~DFEE, popular culture & high culture ® R4 %& ERIIZ 5 5 XALAHRL
NOEHPNEENT WS, UEEFFITB VT “cultural economy” &\
9 HFEILE4E “creative economy” IZflo THD HNDDH 219,

1960 %12 William Baumol iZ performing arts S A R 1 7o B T % R
HTERZVOT, BTIAIIINEE LRIZ E V) A= XL ZHALZ, £
? “cost disease” &\ EM G I OUFBA RBFFIICHBAL X9 & LEAA,
60 FEMRICIX art LW BEMEDLI T Wz, 72251970 FRITITZ D art L
I — P EHRMESEICR Do T culture &I SEMEDNIED, cul-
tural economics DEFEFDO—FEH L LTRMENL XI5k o7, SHIT
1990 £, EBRIZRTEHICBIT S “creative industries” DFUEILK & & I,
cultural economy %* 5 creative economy ”~, cultural products %*& creative
goods and service ~ & HFEMEAL L7zo creative industry i, BLE, K,
BOE, LI LV —TA4 A MEEZEEL, B\ market orientation

16) ABOALEFRFICHE T 2 M, ECTROAMECRS,
Ruth Towse, A Texthook of Cultural Economics. Cambridge: CUP, 2010.
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Media-Crossed Lovers: 3X{Lfidh & L T? Shakespeare

2 & =T high culture & popular culture DX B % ExHIZ LT %, Shake-
speare b4, IO creative industry LMHENBEEFHO T I T MR-
Tk, (H2ZH)

Arts (60's) Culture(70’s) Creative Economy
Baumal and Bowen, Journal of Cultural (90°s-)

Performing Arts: Economics BT  Creative industries

The Economic

Dilemma (1966) (1977

2. Art »*5 Creative NDEE

Art £V ) BADPS culture E W) IEDY N, & 5121 creative industry &
W I EEOM R, Shakespeare & HENIIKL L & ICBEN L EREL R
LTETWES, MEWGEEZEF I~ B &R 2L, SRARTOLF
DATELIZ Lo ) ERFEMAINTVE L) ICRZ %, 2010 F DR
ZO[MBKICIE, RFRBIEIC L2 ULTFREOHIBREER T 2R EVHAREDS
Nize EDOXALFEMERDERDE  HB3ULDFOREFE T 2 @i L T 7z

Arts Council England O #i&EEDEHE T, KR TH % Dame Liz
Forgan X TED & 5 IZLEM T E~D [RE] 2IFUPIT T 5,

Thanks to 15 years of sustained support, including the introduction
of the National Lottery in 1994, this country has an extraordinarily
thriving cultural life. The arts have visionary leaders, entrepreneur-

ial business models, a global reputation for excellence and innovation,

enhanced facilities and a growing creative economy. Our arts and

culture are the envy of the world and they more than repay their

investment by bringing visitors in their millions and making the UK
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an attractive place for global business to locate.!” (T#RIZZEE)

[BEER<A V FeRo/2 ¥V ARETN] & [HET 5 creative economy |
EVIERE RO ) AOULERSEIZ, MED ) Szl [
INEFEARES] ZEFERELTWA,

M U Arts Council England @ chief executive ® Alan Davey &, #ZEIZ
ALIRFRIEOREI T2 5 &, FXLELKETH S Jeremy Hunt 1215
TIBRORERIETRPIT T B,

Jeremy takes up the post at a time of achievement and challenge for
the arts, as we work to cement artistic activity at the heart of na-
tional life and emphasise the role of cultural and creative life as a
driver for economic recovery. It is also important that we showcase
the best of our culture to the world during the Cultural Olympiad
and that the arts seize this opportunity to enthuse and engage the

nation.!®

BUF & Arts Council, & HITIBIFERR LY v —F VU 2 b a5, [fbizg
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Economic Contribution

Public Subsidy

£0 £2,000 £4,000 (575)

Source: Adapted from The Society of London Theatre Box Office Data Report
2009

17) Dame Liz Forgan, “Sustaining artistic excellence.” Chair’s Report from
Arts Council England Annual Report 2010.

18) Charlotte Higgins, “What impact will Jeremy Hunt, the new culture sec-
retary, have on the arts?” 13 May 2010. <http://www.guardian.co.uk/culture/
charlottehigginsblog/2010/may/13/general-election-2010-conservatives>
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Media-Crossed Lovers: Shakespeare in Popular Culture

Hiroko Maezawa

It has been a while since we first heard the complaint about young
people losing interest in literature, especially in Shakespeare. In last few
years, however, certain London theatres have found that Shakespeare’s
plays can attract a young audience. Star actors of popular Sci-Fi films
and TV dramas, such as Ian McKellen of X-Men, Patrick Stewart of
Star Trek, and David Tennant of Doctor Who, have appeared on the stage
as King Lear, Macbeth and Hamlet — these Shakespearean productions
proved the ability to bring in huge, new audiences who had never before
seen a Shakespeare drama. This phenomenon, which theatre critic Mi-
chael Billington has called “the great Shakespeare revival,” heralds an
economically rather than culturally oriented approach towards Shake-
speare, which utilizes the Bard as material for potential profitability in
~ the showbiz market.

This new-found popularization of Shakespeare in economic contexts is
the outcome of rapid growth of digital technologies and their gadgets as
a medium for popular culture. The photos, videos and words of so-called
celebrities, or stars, are incessantly flowing into our daily lives through
the use of digital technologies, via the Internet, social networking sys-
tems, DVDs, and so on. Whether it is a Shakespearean tragedy featuring
a SF star as a protagonist, or.a blockbuster film with a mutant superhero
acted out by a great Shakespearean actor, they are both a part of the huge
network of digital media, the globalized showbiz world, and the profit-

making star-culture.
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In 2010, the Royal Shakespeare Company launched an experimental
project, Such Tweet Sorrow, which was a retold Romeo and Juliet, played
out by six actors posting their tweets over a period of six weeks. Follow-
ers from over the world read, and sometimes reacted to, the tragedy of
family breakdowns tweeted out by the ordinary teenagers living in a ru-
ral town in England. Though the actors, free from Shakespeare’s text,
mostly improvised their messages, the story ran based on Shakespeare’s
tragedy, or to be more precise, based on what was supposed to be the
public’s prior knowledge about the play. Thus in this project, Shake-
speare’s famous “star-crossed lovers” were recreated as media-crossed
lovers. Theatre today needs to enter a new phase by crossing the border
of media and utilizing new technologies if it hopes to survive in the post-
modern digital era. S.hakespeare is no longer the Bard enshrined in
stately theatres, but is being pulled down into promiscuous and hetero-
geneous popular culture.

This relativization of Shakespeare in postmodern popular culture is a
relevant aspect of what the British government has encouraged in its
cultural policy. Chris Smith, Cabinet Minister in Tony Blair’s govern-
ment in charge of cultural policy, emphasized the importance of “cul-
tural democracy” and “economic value” in his book Creative Britain
(1998). There is nothing cryptic about its message: creative industry is
the most vital sector for boosting the British economy, and there is no
distinction between high and low cultures in terms of profitability. Shake-
speare can be a commercially successful item along with Oasis’ music,
John Galliano’s design, Richard Curtis’s films and David Beckham’s left
foot, and they have all the same brand name: Cool Britain. This market
orientation in promoting the arts and cultural activities strengthened
after the credit crunch hit Britain. The Arts Council of England, theatre
managers, actors and critics all insist that British arts and culture can be
a part of an economic drive worthy of investment.

With these changes in view, we should keep a watchful eye on the

precarious position where Shakespeare now stands. Shakespeare, who has
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been immortalized as a literary pinnacle, has lost much of his appeal to
the general public. Now he faces another risk, this time of being mar-
keted away as a commercial good that can repeatedly be used in the gi-
gantic mechanism of creative industry. This expanded role, Shakespeare
as commodity, has already gained national endorsement in economically
struggling Britain. But popular culture, by definition, presents alternative
views that are critical of the establishment and its ideologies. Mobilized
in behalf of establishment strategies aimed at stimulating a stale economy,

Shakespeare might once again lose his rightful place in popular culture.
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